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•• Six oneSix one--hour lessons developed by hour lessons developed by 
teens and taught to teensteens and taught to teens

•• Evaluation includes data gathered Evaluation includes data gathered 
from 723 students who participated from 723 students who participated 
in the lessons (treatment group) in the lessons (treatment group) 
and students who did not and students who did not 
participate (control group)participate (control group)



Why would we expect it Why would we expect it 
to make a difference?to make a difference?

•• Good decision making is a learned Good decision making is a learned 
skillskill

•• Teenagers pay attention to and Teenagers pay attention to and 
want to help other young peoplewant to help other young people

•• Teenagers like using and Teenagers like using and 
discussing the mediadiscussing the media

•• Teenagers don’t like being dupedTeenagers don’t like being duped



The LessonsThe Lessons
Lesson 1: Introduction to teens Lesson 1: Introduction to teens 

and advertisingand advertising

•• How ads target teensHow ads target teens

•• Students critique the adsStudents critique the ads

•• The difference between advertising The difference between advertising 
and realityand reality



Lesson 2: Lesson 2: 
Introduction to teens and Introduction to teens and 

tobaccotobacco

•• Tobacco myths and factsTobacco myths and facts

•• How tobacco ads target young How tobacco ads target young 
peoplepeople

•• Comparing tobacco reality and Comparing tobacco reality and 
tobacco advertisingtobacco advertising



Lesson 3: Lesson 3: 
CounterCounter--ad empowermentad empowerment

•• Students create their own counter Students create their own counter 
ads for tobaccoads for tobacco

•• These ads are designed to reflect These ads are designed to reflect 
the truth about tobaccothe truth about tobacco



Real Ad



Counter Ad



Lesson 4: Lesson 4: 
The laws governing The laws governing 

tobacco advertisementstobacco advertisements

•• Students learn about the Students learn about the 
restrictions on tobacco advertisingrestrictions on tobacco advertising

•• Students learn how companies get Students learn how companies get 
around these lawsaround these laws

•• Students create radio spotsStudents create radio spots



Lesson 5: Lesson 5: 
Promoting teen Promoting teen 

antianti--tobacco groupstobacco groups

•• Students choose a teen antiStudents choose a teen anti--
tobacco group and examine what tobacco group and examine what 
that group is all aboutthat group is all about

•• Then students think of creative Then students think of creative 
ways to promote that groupways to promote that group



Lesson 6:Lesson 6:
Designing a media activism planDesigning a media activism plan

•• Students brainstorm media activism Students brainstorm media activism 
ideasideas

•• Small groups of students develop Small groups of students develop 
the ideas into formal plansthe ideas into formal plans



Evaluating this programEvaluating this program

•• Student groups divided into four Student groups divided into four 
types:types:
1) Treatment with a pretest & posttest1) Treatment with a pretest & posttest
2) Treatment with only a posttest2) Treatment with only a posttest
3) Control with a pretest & posttest3) Control with a pretest & posttest
4) Control with only a posttest4) Control with only a posttest

•• All completed the same All completed the same 
questionnaire.questionnaire.

•• Questionnaires assessed decisionQuestionnaires assessed decision--
making stagesmaking stages



Question:Question:
Does the media Does the media 

literacy training alter literacy training alter 
the decisionthe decision--making making 

process and, process and, 
ultimately, behavior?ultimately, behavior?



How teens make How teens make 
decisions about tobaccodecisions about tobacco

•• Partly logical and partly emotionalPartly logical and partly emotional

•• Partly thoughtful and partly through Partly thoughtful and partly through 
shortcutsshortcuts

•• Chain of decisions lead eventually Chain of decisions lead eventually 
to behaviorto behavior



Summary of resultsSummary of results

•• Differences found on over Differences found on over 85%85% of of 
outcomes testedoutcomes tested

•• Different effects for those who tried Different effects for those who tried 
cigarettes versus those who hadn’tcigarettes versus those who hadn’t

•• Different stages of decision making Different stages of decision making 
affectedaffected



Important stages of Important stages of 
decisiondecision--makingmaking

Early IndicatorsEarly Indicators

•• Reflective thinkingReflective thinking

•• Similarity of adsSimilarity of ads

•• Desirability of adsDesirability of ads



Early stages of decisionEarly stages of decision--making:making:
How NEVERHow NEVER--tried teens are affectedtried teens are affected

7

8

9

10

11

12

13

14

15

16

Reflective Similarity Desirability

Treatment

Control



Early Stages of decisionEarly Stages of decision--making:making:
How HAVEHow HAVE--tried teens are affectedtried teens are affected

7

8

9

10

11

12

13

14

15

16

Reflective Similarity Desirability

Treatment

Control



Important Stages of Important Stages of 
DecisionDecision--MakingMaking

Later IndicatorsLater Indicators

•• Identification with people in the adsIdentification with people in the ads

•• Expected outcomes from smokingExpected outcomes from smoking
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Outcomes in decisionOutcomes in decision--makingmaking

•• EmpowermentEmpowerment

•• Intentions to actIntentions to act

•• Peer discussionPeer discussion

•• Peer influencePeer influence
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Implications of resultsImplications of results

•• Evidence that Teens, Tobacco Evidence that Teens, Tobacco 
& Media builds skills and & Media builds skills and 
affects behavioraffects behavior

•• Program flexible and useful for Program flexible and useful for 
varied groupsvaried groups

•• Even more change seems Even more change seems 
possible with younger possible with younger 
participantsparticipants

•• Media literacy a valuable Media literacy a valuable 
component for health component for health 
campaignscampaigns
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